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Supplement sales growth dips in 2022 and

2023 following previous COVID boost

U.S. Supplements grew est. 1.9% to $61B in 2022
Supplement industry sales and growth, 2018-2026e
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Current estimates for 2022 are still ~$1.5B
higher than previously projected pre-COVID

Supplement industry sales and growth, current vs.
70,000 Pre-COVID, 2018-2024e
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Source: Nutrition Business Journal (Smil, consumer sales)
NOTE: NBJ only forecasted pre-COVID sales and growth through 2024
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Challenges
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Impacts of inflation on consumer mindset
have not improved drastically since last year
58% of consumers

o 57% of consumers have
27% of consumers are
experienced pressure . . made changes to
: : worse off financially
or stress due to inflation than G vear aao
in the past few months Y 9

grocery shopping

behavior as a result
(61% in July 2022)

0
(37% in July 2022)
on Business Journal Consumer Survey, powered by the Suzy survey platform
N= 1035 collected week of July 18, 2022; N= 1090 collected July 14, 2023
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E-commerce growth dips to a surprising 5.7% In
2022 as consumers return to brick and mortar

E-Commerce channel supplement sales and

growth, 2018-2026e
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Unexpected decline in H&B drops category below
pre-COVID forecasts; combo herbs lead growth

Herb and Botanical Sales and Growth,
Current vs. Pre-COVID Projections, 2018-2026e
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Bright Spots and Opportunities
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Consumer-reported VMS shopping behavior
during inflation improves from 2022 to 2023

July 2022

Don't

typically
buy
17%

Buying

less
24%

typically buy

July 2023
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Mass market growth increases to 5.7% in 2022
as consumers seek out economical options

Mass market retail channel supplement sales and
growth, 2018-2026e
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Source;

At 7.6%, practitioner channel shows highest
channel growth after COVID-related dip in 2020
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Mushrooms impress with 19% growth;
expected to grow 6x from 2018-2026

Source: Nutrition Business Journal
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Stress, energy, weight and sleep continue to
rise to the top of consumer health concerns

Top health concerns consumers are actively managing

General hedlth/vitality || NG 2
Stress management [ 17%
Energy or lack of energy || GGG L7
Weight management/loss 16%
Sleep or insomnia | 1 ¢%:
Mood/emotional health || GG 152
Cold, flu, and immune health || G 14
Hair/skin/nails [ 13%
Oral health | |5

Getting the proper nutrients 12%
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Source: Nutrition Business Journal consumer survey targeting U.S. consumers. This survey launched in June 2023 via the Suzy online platform.
Question: "Which of the following health concerns are you actively managing (taking actions to relieve certain symptoms,

talking to a doctor about medication to address current concerns, etc.)? Please select your top three." N= 884. Bright SpOt: Trending Conditions



Mood/mental health sees harsh normalization In
2022 after record 2 years, but positive growth
returns in 2023

Mood and mental health supplement sales and
growth, 2018-2026e
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Weight mgmt. dips slightly from record 2021
growth to 8% last year driven by meal supps
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Bright outlook for women’s health and menopause as

growth increases through forecasts

Women's health supplement sales and growth, 2018-2026e
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Harsh normalization brought growth to a halt in 2022

Modern conditions unique to this time in history are
providing new opportunities to reach consumers

Supplements going mainstream has accelerated even
further with the impacts of the economy

The supplement industry is healthy and maintains a
COVID-driven boost
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THANK YOU!

Bill Giebler
bgiebler@newhope.com
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Networked Ingredients Marketplace
Overview

Sara Jane Bellocchi, BS, CFSQA - Networked Ingredients Functional Consultant
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.’p Home X .’p Discover TraceGains Gather™ - X -

é

C @ gather.tracegains.com

‘/p TRACEGAINS  Pricing

Connect and Collaborate With
Your Supply Chain

TraceGains Gather™ is the world's only Networked Ingredient Marketplace.
Gain instant access to information from your trusted partners to build stronger
relationships, achieve compliance, be agile, and visualize your supply chain.

Join TraceGains Gather™ for Free!

Our all-in-one solution enables you to
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— E.G.Food Company ‘ A+ Add User A 9
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A Home

Welcome back Sara Jane

Learn about TraceGains Gather™ (4 Completed 0 of 5 -

B Supplier Management & Marketplace 2 Customer Management
Connect to suppliers to send Find items, suppliers, packaging, Fulfill customer requests and
document requests and more manage company listings
Search
Watchlists o [
Manage Y 29 - -
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Get Started

Add a supplier Learn More
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< C @ gather.tracegains.com/452c816f-1fe5-46ae-b947-e06a20fd91ff/workspaces?tab=1
ﬁ TRACEGAINS .
— E.G.Food Company Upgrade ‘ 2+ Add User ’ A\
Workspaces
B Workspaces
All Workspaces Favorites My Workspaces Shared with me Archived TraceGains Templates

Search Workspaces ... Q

1l

+ New Workspace am

Dietary Supplement Regulatory Notices to Review
Innovations Updated Thursday, August 31, 2023
Search Updated Thursday, August 31, 2023

What is trending and what is next

Watchlists
for Dietary Supplement

Development.

Manage
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Regulatory Notices to Review

B Workspaces @ Dietary Supplements

Watching

Dietary supplements

Withania somnifera

Edit Watchlist

Search
Watchlists Warnings
RESULTS Search alerts... Q Filters
Manage
Filters

Source: = FDA Import Product Alert X

Date | Alert Product Company Destination Origin Source Category Ingredient Supplier Type
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Marketplace search

Find items, suppliers, packaging, and more

ASHWAGANDHA ROOT X

% searchtip Recent searches: ASHWAGANDHA ROOT

Browse by category

&3 Marketplace

Items Packaging Suppliers
Search E Food ingredients, dairy, Food contact, non-food @ Raw ingredients, co
flavor, organic, vitamins, contact, bottles, labels, manufacturer/co-packer,

Suppliers non-GMO, spices corrugated, glass broker distributor, importer

Requests Sent

Paid Partnership

Supplyoide  Register Early For

Looking for a
company to partner

with to help
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- - 9
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.(F\i\\\l Narth Ameoriea



fp TraceGains Gather™ Ingredients = X .’ﬁ Discover TraceGains Gather™ - X ‘ e

& C @& gather.tracegains.com/452c816f-1fe5-46ae-b947-e06a20fd91ff/marketplace/search?sl=1&pg=1&ps=208qt=ASHWAGANDHA%20ROOT&s... X 1©¥ Y+ #*» O e, :

TraceGains Gather™ Maps ’ Back to List View

Marketplace |/ Search

ASHWAGANDHA ROOT X

*% searchtip Recent searches: ASHWAGANDHA ROOT

~ CCUUL LT s s TN o £
P Minneapolis
ASHWAGANDHA ROOT = | Search for a place... Q | Viewaslist [ £ o 11 8
Sabatér::"?:':“"":‘r‘fi : ” g DAKOTA | l
SDS A IQ N OREGON / Boise : : : -
N WIDAHO ! ‘ e ST TR i

SR : ; ; T 3
@ : : WYOMING i Sl )

7 documents -« 1location : A
& Sabater USA, INC. (formerly known as BDS ' i : NEBRASKA Omoaha
) Saltiiake!Citya--=----------- SR =l o i
Natural Products) o) LA TN Al s VR
S — : ] A \ { == N
gl Ll | Viewin @ NEVADS IR é penvero  United States Kaneaucnyme @
Request SM Map Sacrja.-ento‘_ DEAH ‘ AR by St. L¢
i 3 : KANSAS ' MISSOUR
San Frgncusco : )
oSan Jose S L .. (O -GN O S |0
ORGANIC ASHWAGANDHA ROOT TBC CALIFORNIA  “Las Vegas g
RSl B R s ; :
Documents : OKLAHOMA
\‘"/) A coan ps sps lcool i@ | N e § Albquerque
e, SR Ma Satellite Heles :
FRESH | P ARIZONA NEW.MEXICO A1,
11 documents +« 1location % = :‘I o] i
SanDiego - i : : Dallas y
» Go - gle o _g__ 2 Phoenix : Keyboard shortcuts  Map data ©2023 Google,




7 - = .
« gathertracegains.com/452c816

é

‘/ﬁ TRACEGAINS

®

X .’p Discover TraceGains Gather™ - X ‘ -

C @& gather.tracegains.com/452c816f-1fe5-46ae-b947-e06a20fd91ff/intelligence

Intelligence

Search
Watchlists

Manage

— E.G.Food Company

0% Search tip

Alerts
Track global incidents
and recalls from 3,000

global sources

oo

Dietary
supplements
Track advisories like
adverse events and

adulteration incidents

o

Food

Avoid risk by monitoring

FDA recalls, RASFF alerts,

import rejections and

more

J

Studies
Support product claims
with scientific

substantiation

Er -

VY

Health topics

Find the latest
ingredients and studies
by health topic

\‘4‘(“

Regulations

Find global regulatory
content by market,
topic, status and source

B

Suppliers

Monitor over 100,000
suppliers for real-time
risk assessment

=

Country guides
Explore summaries of
regulations curated by

country or region




Networked Ingredient Data and
Access to Suppliers
Join Gather for FREE Today!

Document Management
Collaboration Tools

Supplier Relationship Management
Regulatory Compliance Monitoring
Product Development

Audit Readiness

Mobile Accessibility
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TraceGains Network is

Alternatives lack the network and ecosystem, and the knowledge to deliver this

CONNECT DIGITIZE AUTOMATE

Access the only global Digitize documents, Automate and measure
network based on ingredient and item data critical business functions,
standardized for measurement and from NPD to SOUFCiﬂg to
ingredient data actionable insight production
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Day in the Life - TraceGains Product Suite

R&D / NPD TEAMS QUALITY and REGULATORY COMPLIANCE TEAMS

CONCEPT TRACEGAINS C TO CSUITE CONSUMPTION
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Win a Gift
Card...

Take our survey and
be entered to

win a $50 gift card!

Live Q&A

Type your questions
iInto the chat box!
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