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● Our AI, #foodbrain, understands the innovation journey

● Instant insights powered by applying food science

● Leveraging 28K+ open, diverse, and long-tail data sources

● Customers include industry giants and challenger brands

About Spoonshot
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Drivers & Emerging 
Health Interests
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Focus on holistic health remains vital for consumers

Interest in the concept of holistic health 

82%
Since
2017

Increase in consumer 
interest in holistic health 
during 2020

29%
Decrease in consumer 
interest in physical health 
during 2020

-2%
VS Increase in consumer 

interest in food as 
medicine during 2020

21%
Social media conversations on food 
as medicine linked to gut health, 
mental health and improved sleep   

10%
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Consumer perception of functional food and beverages

60%
Since 
2017

1393%
Since 
2017

Social media conversations on 
functional food linked to anti-
inflammatory, detoxification and 
antioxidant

77%
Social media conversations on 
functional food linked to gut health, 
skin health, mental health and 
improved sleep

15%

Source: Spoonshot

Claims related social media 
conversations on functional food 
linked to fresh and natural

23%
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Food & Beverage Launches by Health Benefit

Core health concerns continue to remain vital...

Social media conversations on 

health linked to weight loss 

36%

Social media conversations on 

health linked to detoxification

21%

Increase in consumer interest 

in weight loss since 2017 

28%
Increase in consumer interest 

in heart health since 2017 

27%

Weight loss

15%

Improves 
Digestion

12%

Heart Health

6%

Blood Sugar 
Balance

4%

Source: Spoonshot

Social media conversations on 

health linked to heart health

2%
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...but opportunities exist in emerging health areas

Increase in consumer 
interest in gut health since 
2017

193%
Increase in consumer 
interest in mental health 
since 2017

124%

Increase in consumer 
interest in skin health since 
2017

71%

Social media conversations 
on health linked to gut health

7.1%
Social media conversations on 
health linked to skin health

2.5%

Social media conversations on 
health linked to mental health 
and sleep

2.1%

Source: Spoonshot

Food and beverage launches associated with 

skin health, gut health and mental health<2% 
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Trending Functional 
Ingredients & 

Product Analytics
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Exploring the case for certain mushrooms as adaptogens

Consumer interest in 

the last 24 months

31%

Source: Spoonshot

Reishi Mushroom

Social media conversations on functional 

food linked to mushroom

13% 

Consumer interest in 

the last 24 months

73%

1 Anxiety 2 Stress

3 Insomnia 4 Depression
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Reishi and mental health

Social media conversations 

on reishi mushroom linked to 

mental health

23%
Social media conversations on 

reishi mushroom linked to  

improved sleep

6%

Source: Spoonshot

Claim related social media 

conversations on reishi 

mushroom linked to  adaptogens

10%

25%
Since 
2020

Interest in reishi mushroom
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Penetration % in 

products

0.3
Social media conversations on 

reishi mushroom linked to coffee

26% 

Wildcrafter Organic 
Ground Coffee

Key Ingredients: Organic Arabica 
Coffee, Organic Reishi Mushroom, 
Organic Astragalus Root, Organic 
Elderberry Fruit

The link with coffee

Source: Spoonshot

Reishi mushroom products breakdown 

by startup vs established brands
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Growing popularity of reishi in food and beverages

Source: Spoonshot

Millie Gram Vitality Nut Butter

Medicinal Foods Raw Turkish

Four Sigmatic 

Key Ingredients: Almond Butter, Cashew Butter, 
Honey, Sunflower Oil, Coconut Oil, Mushroom Blend 
(Reishi, Maitake, Shiitake), Almonds, Sesame Seeds, 

Almond Protein, Sunflower Lecithin, Sea Salt, Sesame 
Oil, Citrus Fiber, Water, Rosemary Extract 

Key Ingredients: White Mulberries, Criollo 
Cacao Paste, Cacao Butter & Medicinal 

Food Shaman’s Blend, Reishi & Cordyceps, 
Cane Juice, Vanilla and Sea Salt

Key Ingredients: 1500mg of 
organic reishi mushroom, tulsi, 

rose hips and mint
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Buckwheat and gut health

Social media conversations on 

buckwheat linked to gut health

21%
Claims related social media 

conversations on buckwheat 

linked to fiber

15%

25%
Since 
2020

Interest in buckwheat
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Source: Spoonshot

The link with breakfast foods

Penetration % in 

products

0.4

Lil Bucks Clusterbucks

Key Ingredients: Buckwheat 
seeds, Lemon Myrtle,Turmeric, 
Maple Syrup, Cinnamon, 
Ginger, Coconut Flakes, 
Pumpkin Seeds, Flaxseeds...

Hodgson Mill Buckwheat 

Pancake Mix

Key Ingredients: Whole 
grain buckwheat flour, whole 
wheat flour, baking soda

Social media conversations on buckwheat 

linked to cereals and pancakes

32% Buckwheat products breakdown by startup vs 
established brands
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Buckwheat use in novel categories

Category: Candy & Chocolates

Loving Earth Chocolate

Category: Beverages

Yuve Drink Mix

Source: Spoonshot

Senbird Tea

Key Ingredients: Digestion blend of 
inulin, flaxseed, organic guar gum, 

buckwheat sprout and protease

Key Ingredient: Organic 
roasted buckwheat

Key Ingredients: Cacao, Creamed Hazelnut, Evaporated 
Coconut Nectar, Raw Activated Buckwheat..
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Moringa and skin health

Social media conversations 

on moringa linked to skin 

health

10%
Social media conversations 

on moringa linked to 

antimicrobial properties

5%
Claims related social media 

conversations on moringa 

linked to vitamins

2%

Source: Spoonshot

15%
Since 
2020

Interest in moringa
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Moringa’s popularity in supplements and beverages

Source: Spoonshot

Hollywood Secrets 
Moringa Leaf Powder

Simple Life Nutrition 
Moringa Tea 

Moringa products breakdown by startup vs established brands
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Key Ingredients: Coconut, Coconut Milk, Maple Syrup, Coconut 
Flour, Japanese Matcha Tea, Moringa Powder, Vanilla Bean, Salt.

Expanding moringa beyond core categories

Healthy Crunch  

Key Ingredients: Orange blossom 
honey, turmeric and moringa

Honey Blossom
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An understanding of 

consumer attitudes 

towards functional 

ingredients and their 

associated health 

benefits is vital for 

product innovation

Focus on holistic 

wellbeing is expected to 

heighten consumer 

interest towards 

emerging health 

concerns in a post 

pandemic world 

Opportunities present 

for product extension or 

new product lines in 

categories perceived as 

‘indulgent’ 

22

Summary



®

#foodbrain

THANK YOU

Questions?

23For more information contact Pradeep Srinivasan on pradeep.srinivasan@spoonshot.com
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What’s Slowing Down Product Development?

As much as 75% of Your Supply Chain 

Data Lives with Your Suppliers 

Data is Scattered Across 

Departments and Facilities

ERP 

Systems

ERP

PLM 

Systems

PLM

Databases

v

Shared 

Drives

Filing 

Cabinets

Labor-Intensive and Slow Ingredient 

and Item Research and Procurement

Inefficient and Manual 

Recipe Iteration
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Getting Started:

✓ Find and Source New Ingredients and Suppliers

✓ Qualify Suppliers

✓ Data Entry into System of Record

✓ Conduct Regulatory & Safety Checks

✓ Verify Label and Packaging Claims

✓ Compare Iterations Side-by-Side

New Product Development & Reformulation
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Network 

Connectivity

Get instant access to 

more than two million 

supplier-provided 

documents to 

accelerate formula 

and recipe 

development. 

✓ Unified View of Products

✓ Cross Department & Supplier 

Collaboration

✓ Faster Item & Ingredient Research 

and Procurement

✓ Digital Recipe Iteration

✓ Actionable Insight

✓ Automate Version Control

TraceGains Drives Product Innovation
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Market Hub Buckwheat Search
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"Within the first 30 days we identified 

a couple sources in Market Hub for a 

very large project we were working 

on. We were able to complete a 

qualification activity, that would 

have taken anywhere from a few 

weeks to months, in a day or two. 

We’re definitely seeing some quick 

wins from the sourcing side using 

Market Hub!”
– Sarah Hazaert, Supply Quality Manager Nature’s Way
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Formula 
Management

• Build formulas and recipes from ingredients tracked in TraceGains 

• Develop new products or manage your existing portfolio

• Connect formulas to finished good specifications to dictate production 



Copyright © 2017 TraceGains, Inc. | All Rights Reserved

▪ Combine ingredients and existing recipes to build out a formulation

▪ Calculate precise ingredient amounts to support labeling and production

▪ Instantly source and use new ingredients found via Market Hub

Recipe 
Overview
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TraceGains Connects Departments with Suppliers 
so Teams can Work Smarter 
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Live Q&A
Please fill out our survey located on the right-hand side of the console.
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C to C Podcast

Search ‘CtoC’ (no spaces)on iTunes, Stitcher, Google Play, etc.
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Thank You
Plug In. Go Faster.
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